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ABSTRACT 

This study is a mixed method analysis of the Daily Graphic and Daily Guide coverage of the 2016 

general elections of Ghana. The primary goal is to detennine the sources and channels of political 

news reporting. The study utilized the gate keeping theory as the bases for the analysis of the stories. 

Stories on the 2016 general elections were classified on the editors and how they detennine the 

sources and channels of political news reporting. The findings showed that most sources and channels 

of news are from government officials and that influence the way in which news is presented to the 

public. 
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Chapter one 

INTRODCUTION 

The intent of this chapter is to introduce the research under study. Background of the study, 

background of selected newspapers under study, statement of the problem, significance of the 

study, scope and limitations, operational definitions of terms and organization of the study 

will be discussed in this chapter. 

1.1 Background to the study 

News is everywhere. Anyone can access news through newspaper, radio, television or the 

internet. People can buy newspaper and get the information they need. People switch on their 

television sets and also get the news they need. One can also just log on to the internet to read 

the news. With so many options to choose from, source credibility is the most important 

factor that will determine how a reader or audience will believe the news. Also, since there 

are a lot of channels to tune in to, there is that believability of the news when it comes to the 

channel the viewer is watching or where the reader is listening to. We have come across 

statements and comments like, "If it is the Daily Graphic, it should be true." 

The principle is that the news media must verify the content of the news before putting it in 

the public domain. The credibility of the news is very important because it takes many years 

to establish a reputation but can only take a few minutes of dishonesty and false news to 

destroy that reputation. Despite the large number of studies that have examined the news 

making process, few have systen1atically examined the sources of the news. In 1987, Brown, 

Bybee, Wearden and Straughan found out that most front page stories came from routine 

channels and heavily used governlnent officials as news sources (Soloski, 1989: p.864). 
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Framing events or issues into news influence the choices people make and how to process 

that infonnation (Goof man, 1974). News is dialectical, in that it speaks to the public and 

makes citizens see the reality of the world. Thus, how reporters gather news and the types of 

sources they use are important to study because they determine not only what information is 

presented to the public but what image of society is presented. How a newspaper forms its 

local news net and issues determines what local events are presented as news. The purpose of 

this paper, therefore, is to examine how some major newspapers in Ghana cover their news 

and how that coverage determines what news is reported. 

1.1.1 Profile of Graphic Communications Group Limited 

Graphic Communications Group Limited was established in 1950 in the then Gold Coast by 

the Daily Mirror Group in the United Kingdom, with Cecil King Inr. as the first head of the 

company. Its original name was West African Graphic Company Limited. The company 

published its first newspaper, the Daily Graphic, on October 2, 1950 and followed it up in 

1953 with the weekly Sunday Mirror, now called The Mirror. The company later changed its 

name from West African Graphic Company Limited to Ghana Graphic Company Limited 

after the Gold Coast gained independence from the British in 1957 and changed its name to 

Ghana. 

By an Act of Parliament, the government of Ghana acquired the company from its private 

owners in 1962. In 1971, the company became a statutory corporation through a legislative 

instrument - the graphic corporation instrulnent, 1971, LI 709. This was in compliance with 

the Statutory Corporations Act, 1964 (Act 232). The conlpany, therefore, became known as 

Graphic Corporation. 
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In response to market demands, the company added Graphic Sports in 1985 and Graphic 

Showbiz in 1998 to its publications. In 1999, the company took advantage of the Statutory 

Corporations (convention to companies) Act, 1993, Act 461, to change froin a corporation to 

an autonomous private limited liability company under the Companies Code, 1963, Act 179. 

This resulted in autonomy for the company. Also, as part of the change, the company 

renamed itself the Graphic COlnmunications Group Limited and redefined its vision to 

become a multimedia organization. 

After becoming a limited liability company, Graphic came up with four more publications: 

Junior Graphic (2000), Graphic Advertiser (2004), Graphic Nsempa (2007) and Graphic 

Business (2008). However, the company no longer publishes the Graphic Advertiser and 

Graphic Nsempa. 

The company kept improving on its print quality by buying the state-of-the-art press of the 

time. It started in 1950 with the letterpress printing technology available at the time. 

In 1976, the company installed the first web offset colour printing machine in Ghana. This 

was the semi automatic Harris web offset press manufactured in the USA. The company 

bought two production lines. One was a four-unit press and the other a two-unit press. 

However, both could be set to work together if the company needed to print more pages at 

the same time. 

Again, in 1995, Graphic led the newspaper industry in Ghana with an upgraded version of 

the web offset color machine, Heidelberg Harris press. In 2011, the company again changed 

its printing machine with the installation of the KBA comet press, which was and still is the 

first of its kind in Ghana. Alongside the installation of this printing machine, the company 
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also switched from the printing technology that required the use of films to one that requires 

no film, which is technically called computer-to-plate (CTP). (CREDIT: Ghana Yello; 

company profile). 

1.1.2 Profile of Western Publications Ghana Limited 

The Daily Guide, Ghana's second largest newspaper, is published by Western Publications 

Ghana Limited, the biggest independent press house in Ghana. Launched in 1999, the Daily 

Guide newspaper ensures nationwide circulation by airlifting newspapers to all comers of 

Ghana. Its mission is to promote democracy in Ghana through objective and creative 

journalism which will inform, entertain and educate readers. 

This press house also publishes four additional newspapers which focus on business, the 

youth, entertainment and current affairs. The organization is chaired by Mr. Freddie Blay, a 

lawyer and politician who has played a key role in solidifying Ghana's democracy, having 

served in Parliament for a total of 16 years, including time as deputy speaker of Ghana's 

Parliament. He continues to work as a lawyer and active politician in Ghana under the New 

Patriotic Party (NPP). His voice remains a highly esteemed one in African politics. The Daily 

Guide is a private daily newspaper owned by Mrs. Georgina Blay. This newspaper is 

published six times a week and is regarded as the most circulated independent paper in 

Ghana with a circulation of about 22,000 copies a day. The Editor of this newspaper is 

Fortune Alimi (Ghanaweb.c0I11, 2012). This paper appears to be sympathetic to the cause of 

the NPP (Daily Guide Ghana, Africa intern 2010). 
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1.2 Statement of the problem 

Sources and channels of political news are very inlportant in news reporting because it gives 

reporters credibility in their reportage. News received by the public nlust be free fronl 

external influences. The question therefore is: Is news coming from reporters and journalists 

or from the sources of the news? Is the public consuming news that is reported based on the 

reporter's findings or based on what the sources of the news wants the public to know? 

Studies have found out that the heavy reliance on government officials presents a very 

specific picture of society and its institutions and therefore has major influence on the news 

consumed by the public. The interest of the study is, therefore, to investigate the sources and 

channels of political news reporting using the state owned Daily Graphic and private owned 

Daily Guide as newspapers for case study. 

1.3 Significance of the study 

The findings will create awareness that there is a major reason some newspaper agencies rely 

heavily on government officials as sources and channels for their news. Also, the findings 

will add or confirm the speculation that customers buy various newspapers based on the 

image of the newspaper in the market and because of their truthfulness and accuracy of news 

stories, and not just based on the act of framing headlines. Furthermore, the findings will be 

important to the community as a whole in the sense that the public will be educated on the act 

of gate keeping and how it is used by journalists and gatekeepers to determine what is 

presented as news. The findings will also help managers of the questioned newspapers to 

ascertain whether or not their election and petition coverage was fair or not and lastly, the 
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study will add to literature on gate keeping theory in press coverage of election, especially 

from the Ghanaian perspective. 

1.4 Scope and limitations of the study 

The study will be limited to the 2016 general election and its aftermath. It will also focus on 

headlines and news stories related to the topic. The Daily Graphic and the Daily Guide have 

been chosen because they are considered among the topmost newspapers in the country. In 

order for Ine to complete my research on time, I will determine and document a list of 

specific goals, deliveries, costs and deadlines. The following is my scope of the study: 

• Goals 

As mentioned earlier in my objectives, my goal of the study is to investigate how selected 

newspapers use the framing theory as a way a communication to define and construct any 

piece of communicated information. 

• Deliveries 

In order to finish this project on time, I will make sure I gather my entire sample at the right 

time and analyze them thoroughly to be able to deliver well. I will also make room for 

corrections and improvement to be able to get a clear picture of the content and outcome of 

my study. I will give room for my supervisor to correct me and also make sure that 

communication is effective between us so that the best results will be generated and delivered 

to the public. 
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• Cost and deadline 

Since I will have a deadline for the submission of Iny results after the findings, I will make 

sure I finish with the gathering of the data on time, analyze it on time and subinit to my 

supervisor for review, analysis and corrections so that I can deliver on time. As mentioned 

above, since I will go the media houses who own the newspapers in question, my research 

will not be too costly. Each media house will be visited twice, that is for introduction and 

collection of data, and since they are both in the Greater Accra Region, I will not spend a lot 

of money going to and fro. 

My sample size may limit me because the distance from my place of work to the various 

media houses in question is quite far; and since they are both not in the same vicinity or 

neighborhood, boarding a vehicle from one place to the other, looking at the distance 

between them, will be tiring. 

1.5 Operational definition of terms 

Content analysis is a coding operation set of data. The content categories will be defined as 

follows: 

Source: A source is someone or something that supplies information 

(dictionary.cambbridge.org). It is someone or something that provides what is wanted or 

needed. (Meriam-webster.com) 

Channel: A channel is a method or system of communication or distribution 

(dictionary.cambbridge.org). It is a mediulTI through which a message is transluitted to its 

intended audience, such as print Inedia or broadcast media (businessdictionary.com) 
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Gate keeping theory: The gate keeping theory decides what information should move to a 

group of people or individuals and what information should not. In news media, the editor is 

the gate keeper because he decides what kind of news items should be published and what 

should not. 

Soli: Soli is a word coined from soliciting, which has to do with financial inducement. It has 

to with event organizers paying money to journalists for covering their activities. 

Type of story: This is basically about the typology of the unit of analysis. This will be 

categorized as straight news, editorial, letter to the editor, etc. 

• 

• 

• 

• 

Story size: It is the physical space devoted to an element of a particular story in a 

print news medium. It frames the story in such a way that elements taking more space 

will be more influential in readers' interpretation of the story (Peng, 2008: p.363) 

Placement of story: This refers to the page on which a story is placed. For example, 

Sanders (2006) asserts that the front page articles are often reserved for the most high 

profile candidates and political personalities. 

Size of headline: This refers to the size of a story's headline and the different levels 

of prominence due to the differences in the size of headline. 

Tone of headline: Tone is an attitude of a writer towards a subject or audience. It is 

generally conveyed through the choice of words or the viewpoint of a writer on a 

particular subject. (literarydevices.net). In this case, the tone of a headline is the 

choice of words being positive, negative or neutral to a particular subject. 
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• Bias: This refers to whether an article is heavily slanted towards one side or it is 

neutral. 

1.6 Organization of the study 

Chapter one will focus on the background of the study, background of newspapers under 

study, statement of the problem and significance of the study. This chapter will also include 

the scope of study, limitations of the study and operational definition of terms. Chapter two 

will focus on literature review and relevant research associated with the problem in this 

chapter. Written works by prominent authors on this same topic and deduce infonnation will 

be critically analyzed from their works. Chapter three will focus on methods of infonnation 

and procedures used for collecting data for analysis. Chapter four will contain an analysis of 

the data of the research and then present them as findings. Chapter five will be a summary 

and discussion of my findings, implications for practice and recommendations for future 

research. 
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Chapter two 

LITERATURE REVIEW 

2.1 Introduction 

The intent of this chapter is to review existing literature on the sources and channels of 

Ghanaian news in relation to the problem that this study seeks to investigate. Key concepts 

argued by academics, theoretical perspectives and related studies which set the study in 

context are, therefore, discussed. 

2.2 The media and the public sphere 

According to Herbamas (1984:49), the public sphere is a realm of our social life in which 

something approaching public opinion can be formed. In the public sphere, citizens are 

granted access to information and knowledge. The public sphere comes into being in every 

conversation in which private individuals assemble to form a public body. According to 

Herbamas, the society we live in has to confront the state by addressing issues relating to the 

public. In order for the voices of citizens to be heard and their issues to be addressed, a 

platform that is free from government influence needs to be formed. This platform that 

Herbamas talks about is the media. The media are supposed to be the watchdogs of the 

society. They are supposed to mediate on behalf of the people in the society and must be free 

from the govemnlent's influence. Journalists in general have overwhelming desire to get 

facts. He also maintains that not only are they responsible for providing information to the 

public, but they are also to provide feedback from the society at large to the powers that be 

(Ibrahim et el, 2011). However according to Deane (2005:177), the relationship among the 

media, democracy and the public sphere has been the subject of intensive and increasing 
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academic debate in the past years. The role of the media is very important when it comes to 

forming the crucial constituent and catalyst for the existence of the public sphere. According 

to Deane, the media as the fourth estate are to guide and guard the public interest into the 

media that commodify news and are more interested in people as consumers than as citizens. 

Since the media can be described as a network of communicating infonnation and points of 

view which are reproduced through communicative action, the public sphere must 

presuppose freedom of speech and assembly, free press and the right to freely participate in 

political debate and decision making. Journalists see their job as seeking the truth, putting it 

into perspective and publishing it so that people can conduct their daily activities 

proficiently. However, the question that is asked by Ibrahim et al is: Who is watching the 

watchdogs? (Ibrahim et aI, 2011). 

In the global age, the media are no longer the public sphere of the society. This is because 

they no longer act in the interest of the public or citizens of the country but for their own 

interests and benefits (Johnson, 2011). The well-to-do or the powers that be have bought the 

media platforms with their advertising monies and are using the media to promote their 

agenda and propaganda instead of serving the interest of the people. In a society where the 

rich are always getting richer and the poor always getting poorer, the media have neglected 

their duties in fulfilling their role as the watchdogs in the society. According to Ibrahim et al 

(2011: 1), the media are seen to have great potential to have enonnous influence over 

decisions and public opinion, as well as national and international agenda. This, however, 

cannot be agreed upon in this era. Before news can come out for consumers to pounce on 

them, the news must also express the opinions of the public on the activities of government. 

Unfortunately, this is not the case. The question remains whether the media are fulfilling 
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their role as the watchdogs or they have other interests in monetary and political terms. 

Ibrahim et al (2011) asked these questions which are very relevant in the newsroom: "To 

what extent do local journalists and editors exercise journalistic professionalism and ethics in 

their role as disseminators of information, especially in times of politics; and to what extent 

are news sources considered by the disseminators in determining whether certain news see 

the light of day or get spiked?" This is what Douglas Cater (1972:82) makes readers 

understand, that the media's power does not depend on their ability to slant material one way 

or another but rather in what words, deeds, events or issues they choose to define as news. 

According to him, the press has the power to select and to decide which events go on page 

one or the prime time TV news and which events get ignored (Douglas Cater 1972: 82). 

2.3 Sources of news 

News happens all the time. Every minute, something newsworthy is happening somewhere in 

the world, and so a journalist or reporter needs ways of getting information on all those 

hundreds of events they cannot witness themselves. Therefore, a significant source in the 

practice of journalism is someone or something that provides information (Ingram 

&Henshall,2008). In effect, a source is a person, publication or document that gives timely 

information (Blur, 2015). When it comes to getting news about government and politics, 

there are stark ideological differences in the sources that America for instance uses as well , 

as in their awareness of and trust in those sources. In the United States of America CNN and , 

Fox News are major sources of news. Overall, when the respondents are asked what outlets 

they turn to most often for news about government and politics, the most frequent mentions 

are the two cable networks: CNN and Fox News (Michelle et aI, 2014). A source is gathering 

or providing information from something or someone. (http://thenewsnlanual.net. p.l). A 
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news source is, therefore, a place where stories are obtained from. Some of the sources of 

news are official records, publications or broadcasts, officials in government or business, 

organizations or corporations, witness of crime, accidents or other events, and people 

involved with or affected by news events or issues. Therefore, the source of news can be 

anyone or anything that gives out information to journalists or reporters to be used as news. 

According to the Reuters Institute for the Study of Journalism (2015), television and online 

media are the most popular ways of accessing news on a daily and weekly basis. It further 

went on to argue that television was ahead in Germany and France, with online winning in 

many other countries. 

In Ghana, a lot of people rely on different sources for their news. While some may take the 

television and online information as the sources of their news, others may rely on the 

different newspapers in the country for their news. People could gather at a single space 

either listening to one radio or watching TV from a rich man's house. In this modern time, 

there is a rise for a new source of news which both the youth and adults, rich and old cling to. 

This is social media. Within online, there has been a sharp rise in the growth of social media 

in the past years as a source of news. This is as a result of the speed, serendipity and accuracy 

that people need to gather and read their news. Because of this, there have been different 

news sources that have emerged in the past years, with social media on the rise. Journalists 

who only report what they see can miss much of the news unless they have sources to give 

them more details (Jurat, 2011). Before a journalist can send out news to readers and 

listeners, he must make sure that the source of the news is credible. Some sources of news 

will give accurate information while others, although will not give accurate information, will 

provide useful information. Others cannot be trusted at all. Sources of information can be 
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judged based on their reliability. The Daily Graphic is one main source of news for the 

ordinary Ghanaian. It is said to be one of the most reliable sources of Ghanaian news; it 

clailns its sources are based on accuracy and truth, making the paper to be considered as one 

of the best selling newspapers in the country. 

All sources of information, including journalists, are said to be reliable if the public think so. 

If a news source is always correct in the information it provides, it will always be believed 

but if it makes mistakes, it will be doubted. That is why reliability is built over time (Ingram, 

Henshall, 2008). The news media are the most important channels for the propagation of 

culture, ideas and opinions. Most opinions formation take place when people sit and watch 

news and debates on television. 

2.4 Channels of news 

One way of gauging the news gathering pattern used by reporters is by examining the types 

of channels reporters use to gather news (Soloski, 1989). According to Sigal (1973), there are 

three types of news channels: routine, informal and enterprise channels. The routine channel 

is the news that is covered during official proceedings such as meetings and trials, non­

spontaneous events and stories based on press releases and press conferences. This means 

that the journalist is aware of the news and goes in prepared to cover it. They have their own 

questions and are prepared to ask when the need arises. Informal channels are channels that 

depend on the reporter's personal contact, unlike the routine channel. They are background 

briefings, news leaks, coverage of non-governnlental proceedings and stories based on other 

news stories or editorials. Here, the journalist depends on citizen journalists and sources of 

information or other media houses for the news. The third type of channel is enterprise 
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channel which also involves stories that are based on a reporter's own initiative. It includes 

stories based on interviews, spontaneous events, the reporter's own research and a reporter's 

analysis of news events. The reporter in this case can do an ethnography research to gather 

information on a group of people and write the news. The reporter goes in-depth to seek 

knowledge of a situation and analyses it before placing it in the public domain. A channel is a 

separate path through which signals can flow. A channel can also be a medium through 

which a message is transmitted to its intended audience, such as print media or broadcast 

media. Without a channel, news cannot get to the intended audience. Therefore, a channel is 

a means of broadcasting. Viewers and listeners want to listen to or watch a trustworthy news 

channel for their daily and weekly news. Hence, it is very important for a news channel to 

transmit the best news to its audience. There are particular news channels in Ghana that are 

more trusted by their audiences than others. This has caused an increasingly fierce market of 

competition for parties. 

2.5 Type of story 

News stories are basically divided into two maIn groups: hard news and soft news 

(Proffesorking, 2008). Hard news is news that is reported immediately it happens, while soft 

news is background information or human stories. Politics, war, economics and crime are the 

hard news because of the urgency with which they are reported; while arts, entertainment and 

lifestyle are considered soft news according to Proffesorking (2008). There is a difference 

between hard news and soft news based on the tone that the news is reported in. According to 

Proffesorking, hard news takes a factual approach. It asks the questions: What happened? 

Who Was involved? Where and when did it happen? Why did it happen? A soft story, on the 

other hand, tries to enteliain or advise the reader. The Graphic Communications Group 
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Limited, for instance, has divided its news into hard and soft news, hence the Proffesorking 

analysis is followed. The Daily Graphic is for political, breaking news, economics and 

crime-related stories, \vhile The Mirror and Graphic Showbiz are dedicated to entertainment, 

arts and crafts and also interviews with celebrities. It is important to distinguish the various 

types of news stories and also the type of stories that the audience want. Audiences are 

affected by the way the media report news. There are different types of stories, which are 

breaking news, feature and high impact stories. Not every assignment follows these very 

definite sets of instructions. Reporters may be assigned types of stories that require different 

considerations (Taylor, 2017). Most stories on the front pages of newspapers are news 

stories. They focus on events of importance to the paper's audience. We must know that news 

comes in all varieties, being it local, regional, national and international. The type of news 

that a journalist puts on the front page, in the middle page or the back page determines the 

prominence of the news. More and more frequently, one sees newspapers printing pieces that 

are not news articles, neither are they editorials nor features. They are called news analysis 

(Taylor, 2017). This news goes into more detail and tells the audience the real facts of the 

situation. This offers an analysis of events and, therefore, a great depth of knowledge is 

required. Analysis reporting contains everything; from big think policy analysis to 

investigative reporting. It requires deep dive work and is almost always in a long fonn 

(Vouchification, 2012). This means that this type of news, as said earlier, is the type that can 

be framed in such a way that it will sell. This is one of the reasons a lot of sources of news 

make sure that their news is credible, in-depth and can affect the reader or audience and their 

surroundings. An editorial is also a type of news found in newspapers. These are opinions of 

people. Most gatekeepers only accept editorials that have been researched thoroughly and 
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present a well-seasoned argument. Features build on the interests of the audience. It opens 

the doors to more creative approaches to traditional and straight news. These stories focus on 

people and what they like to do, where they live, vvhat they eat and so on. Therefore, the type 

of news is also very important because they present hard news and are carefully constructed 

to enlighten readers (Encyclopedia of Public Relations, 2005). 

2.6 Theoretical Frame\vork 

Gate keeping is the process through which information is sieved or filtered for distribution, 

be it for publishing, broadcasting or any other form of communication. The theory of gate 

keeping is founded in multiple fields of study, including communication studies, journalism, 

political science and sociology (Nahon, 2009). Gate keeping is a process by which 

information is filtered to the public by the media. According to Pamela Shoemaker and Tim 

Vos, gate keeping is the "process of culling and crafting countless bits of information into the 

limited number of messages that reach people every day, and it is the center of the media's 

role in modem public life" (Shoemaker et aI, 2009: 1). This process determines not only 

which information is selected, but also what the content and nature of the messages, such as 

news, will be. (Shoemaker et aI, 2009). 

The term was coined in 1947 by Kurt Lewin. According to him, the food business plays a 

minor role in the development of the theory that considers how mass media whittle the larae 
b 

number of available messages into the selected few offered to an audience. Lewin, the 

founder of the theory, goes on to argue that housewives are key gatekeepers who control 

what food enters the channels that ultimately bring it from the garden or supermarket into the 

househOld and ultimately onto the dining room table. The mother selects which food is 
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supposed to be cooked and which one is supposed to be rejected; so one way or another, the 

mothers or housewives determine the food that the family will take that day. This makes 

housewives the gatekeepers of the family. However, Lewin goes on to further explain that 

gate keeping goes beyond food choices but also the travelling of news items through certain 

common channels in a group (Lewin,1947:145). 

Lewin identified several parts of the gate keeping process in his 1943 article, and they are; 

information moves step by step through channels; the number of channels varies and the 

amount of time in each channel can vary; information must pass through a "gate" to move 

from one channel to the next, such that forces govern channels; and also, there may be 

opposing psychological forces causing conflict which creates resistance to movement 

through the channel. Further, there may be several channels that lead to the same end result 

and different actors may control the channels and act as gatekeepers at different times (Kurt, 

1947). 

The theory, according to Roberts (2015), has contributed to theories of social central and 

agenda setting. While spending the summer of 1947 working on the editorial copy desk of 

The Peoria Star, it occurred to White, an academia seeking his doctoral degree in English 

during the early 1940s in Bucolic Iowa City, Iowa, to watch how the newspaper's wire editor 

chose which of the scores of available stories would be published. His interest was which 

stories were given space and which stories were not given space in the newspaper. With his 

observation of the editor, he was convinced that the editor of the newspaper was not 

objective, considering the decisions he took before the news came out as news. He concluded 

that the decisions lay with him as to what news was supposed to come out. He further went 

on to claim that one-third of the news did not get to be published because he did not consider 
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them fit to be published, while two-thirds were also not published because of limited space. 

Therefore, in the study, 90 percent of the stories did not get to be published, which then gives 

the notion that editors are powerful gatekeepers. 

Reese and Ballinger (2001) suggest that White's study fits the theoretical paradigm 

expounded by Schramm (who received footnoted thanks for his suggestions in the 1950 

article) while expanding upon it. The "sender/receiver tradition of the engineering models" 

(p. 647) was assumed by White's approach, as was the focus on the individual who made the 

gate keeping decisions. Shoemaker (2005) also makes it known that the gate keeping theory 

has been a touchstone for research that has its focus on the individual elements of the model, 

that is; the channel, gatekeeper as an individual or group and the feedback of the news. 

Tushman and Katz distinguished between gate keeping and boundary spanning, although 

researchers interchange their meaning. He claims that a gatekeeper must be strongly 

connected both internally and externally, but boundary spanners are connected only 

externally. Some scholars, particularly those in the current management literature, treat 

gatekeepers as boundary spanners and vice versa, therefore making the distinction between 

the two concepts blur (Pawlowski&Robey, 2004; Schultze&Orlikowski, 2004). 

Subsequently, the concept was applied to particular contexts in R&D management such as 

human resources issues (Katz, Tushman, & Allen, 1995) and technology alliances (Soh& 

Roberts, 2005). 

Most of the theories coming from communication and management are vertical because they 

explore questions within the context of a certain profession or organization. For example, 

"How do editors/gatekeepers affect public opinion?" is a question that cannot be avoided 
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because it is normally focused on editors. This is because according to the University of 

Twente (2017), the gatekeeper decides which infonnation will go forward and which will not 

and is able to control the public's knowledge of the actual events by letting some stories pass 

., .. d 
through the systeln while keeping others out. The gatekeeper affects the publIc s opinion an 

in this case can be dangerous, according to Berkowitz (1990). This is because it can lead to 

abuse of power since they decide what information to discard and what to let pass, making 

the editor or the gatekeeper's choice the ultimate. 

The internet defies the whole concept of how people perceive a 'gate' and challenges the idea 

that journalists (or anyone else) can or should limit what passes through it (Singer, Jane B, 

2010). The internet has made it so easy for anyone to publish any topic without the 

traditional gate keeping of traditional mass media; therefore, the emergence of weblogs and 

social media have returned the gate keeping theory to the forefront of research considerations 

according to scholars. Singer (2001) studied how traditional newspapers chose to link or not 

to link websites and how those decisions forced more decisions by gatekeepers. William and 

Carpini (2000) claim that gate keeping seems to be out of style or even old-fashioned 

because if the information source will not publish something, other sources will. 

However, Shoemaker argues that gate keeping will continue to exist even though there are 

new technologies and new gatekeepers, but only being much faster and studying the issue on 

how much gate keeping has changed with the rise of the internet and social media, and how 

that may be changing the traditional news gatekeepers is a subject that will yield results for 

this and the next generation of gate keeping researchers (Shoemaker, 2005). 

This theory is, therefore, significant to the study because it detennines the impact that 

Sources and channels have on the gatekeepers of newspaper organizations in detennining 
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which news sees the light of day and which one gets ignored. The gatekeepers are powerful 

. . .. h' . fl t th erson idea or product they are because they transItIon theIr Ideas or t elr In uence 0 e p , 

endorsing or rejecting. Gatekeepers have the power to select the sources that get a voice in 

. . f . d th d . sions as to which sources news reporting because the selectlon 0 news Items an e eCI 

should be selected in stories are crucial aspects of the gate keeping theory (Shoemaker and 

Vos, 2009). Sources are an indispensable part of the news production process and matter in 

determining which information becomes manifest in the press (Gans, 1979). The gate 

keeping theory is, therefore, significant to the study as it helps to understand how journalists 

select their sources and how the sources and channels impact the selection of stories by the 

gatekeeper. 

2.7 Related works 

Despite the large number of studies that have examined the news making process, few have 

systematically examined the sources of the news (Soloskie, 1989). Sigal's(1973)study of 

news sources and news gathering channels showed that most front page stories in the New 

York Times and Washington Post relied heavily on government officials. In Ghana, the main 

source and channel for major media houses is either the Ghana News Agency or sources close 

to the government (Asamoah, 2017). The public's understanding of government and politics 

is also influenced by the extent to which they trust or distrust the information they hear from 

various news Sources (Mitchell et aI, 2014). How the news is retrieved and also how true the 

story is from the source is very important to the consumers. Therefore, journalists should 

deal with reliable facts and sources. This is because according to Blumer (1969), they 

determine not only what infonnation is presented to the public but what image of society is 

preSented. The news has to be processed to prove to its audience that the source is a trusted 
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one and that the information being sent across is accurate. The oceans of information and 

misinformation that are now accessible through social tnedia can drown anyone trying to get 

at the truth (www.bbc.co.uk/acadenly/joumalism). Truth of the source and channel of the 

news is very important to the journalist and, therefore, any judgment must go for the true 

source of their news. According to a PewResearchCenter (2014) survey to find out from 

consumers of news about how much they trusted or did not trust the news, the respondents 

were first asked whether they had heard of 36 individual news sources; and if they answered 

yes to the question, they were to indicate whether they trusted it or not. They were next asked 

if they distrusted the outlet. After all enquiries, the center found out that the sources trusted 

by the greatest percentage of respondents overall, along with those holding mixed political 

views, tended to be the most well known. This research confirms what Soloskie talks about, 

that the source of the news is very important. Some media outlets are better known than 

others and, thus, amass trust or distrust across a larger share of panelists. Rao &Ravi (2015), 

in their book: Audience perception of the credibility of local news cilannels, point out that 

the credibility of news organizations is important in evaluating its importance for the readers 

and the viewers and at the same time the influence or power it exerts on the power structure 

in the country. Michelle (2014) also argues that in order for the public to understand the 

government and politics, they must first trust the source of that news content. So the 

questions that emerge are how credible are the news sources, as well as the channels, and do 

the readers believe what they hear and see? In this case, which sources and channels do the 

press in a developing country such as Ghana use to tell their political stories that would be 

trusted or otherwise by the public? 
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Ghana has a vibrant press that plays a key role in political discourse, national identity and 

.' Co f everyday life in urban Ghana popular culture. Newspapers are a ubiquitous leature 0 

.' f ns crowds oather (Sarpong, 2016). At neighborhood markets and most major Intersec 10 , b 

every morning and afternoon to check out the lead stories of newspapers that hang across the 

frames of wooden kiosks. Top stories from the major newspaper organizations are patronized 

everyday not only because of their popularity but because of their catchy headlines. Also, the 

papers are highly patronized because of the trust the public or the audience of that particular 

newspaper brand has in them. Trust is a very important reason some maj or newspapers sell 

more than others in Ghana. 

To fully understand how local news is produced requires more than just examining news-

gathering channels and news sources, according to Soloski (1989). Of course, the news-

gathering process is very important because it shows the ways that a reporter has to use to 

gather the news. But that is not all, at least according to Tuchman (1978) who makes it 

known that news is negotiated. If an individual needs something urgently, the person still has 

to talk his way through before finally purchasing it. This is called negotiating. Therefore, the 

news has to be negotiated before finally being produced. The selections of information to 

publish, the placement of news stories in the paper and the balance of stories on the front 

page are influenced by more than the intrinsic news value of stories (Gans, 1979). This 

means that there must be a form of relationship among the journalists, the news and their 

sources. 

Breed (1955) notes that one important aspect of the news-making process that has not 

received much attention from researchers is that journalists are employed by bureaucratic 

business organizations. To account for the behavior of journalists, a researcher must go 
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beyond the formally stated policies and procedures to examine how interactions among 

journalists in the newsroom affect the news that is reported. Also, Breed found out that 

newsrooms tended to be friendly places where reporters and editors worked together closely. 

The team effort necessary to produce a newspaper requires that staff members learn hovl to 

act towards one another to facilitate the production of the newspaper. This aspect of the news 

source is very important because if the staff in the newsroom do not have good working 

relationships, that is going to affect the news. A friendly working environment, thus, affects 

news coverage (Breed, 1955). 

Soloski (1989) makes us understand that just as the relationship among journalists affects 

local news coverage, so does the relationship between reporters and their sources. 

J oumalistic professionalism calls on reporters to maintain a safe distance between themselves 

and sources so that personal relationships do not affect the reporting of the news. Vatalidis 

(2017) argues that workplace relationships are not the problem, but rather the effect of these 

relationships that can create difficulties for employers. Very few employers have policies on 

how to deal with personal relationships in the workplace but it is also better to be proactive 

and active, according to Vatalidis (2017). According to Brown (1987), a news reporter has 

been covering new 'ty s Cl government for more than five years and has developed close 

relationships with his sources and in that case, tends to give the source a better treatment in 

his news stories. This shows that when reporters develop a close relationship with their 

Sources, they tend to become bias. 

Bischof (2000) wrote in his book that a repo11er's involvement in a story may also have 

Consequences in a libel action. According to Bischof (2000), an assistant general counsel for 

Gannet newspapers, Charles Tobin, pointed out that in some libel cases, plaintiffs try to pick 
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part articles and attribute weak spots to a reporter's personal prejudice. Also, plaintiffs argue 

that a lack of thoroughness by reporters is actually personal bias, an area libel plaintiffs seize 

on as evidence of malice. Some libel plaintiffs also accuse media defendants of being too 

cozy with a person or group that opposes the plaintiffs. According to Bischof, there is a 

difference between establishing rapport with a source and getting into personal disclosure -

the kind of personal intimacies that will not be present in other personal relationships. If there 

is a line for a reporter's involvement in stories and with sources, it is hazy at its best and that 

is why according to Bischof, good reporters develop a rapport with sources in a way in which 

Sources open up to them. The Pointer Institutes Ethics Program Director, Bob Steele, notes: 

"We have to be careful we don't inappropriately exploit people, that we don't take advantage 

of the VUlnerable that'd 'I· "Th· , we aren t unfair, that we aren't disingenuous, that we on t Ie. IS 

is why according to I fi . f:t':' k I n lnlsource Newsroom (2016), without electIve wor pace 

communication, businesses Cannot reach their full potential because of time wasted on 

misunderstandings P d ' 
. ro uctIve employees need effective workplace communication, 

especially in the ., II 
newsroom, Transparency, trust, understanding, morale and productIVIty a 

play roles in the t' 
can lnued growth of business, 

Khudiyev (2002) " ' b' 
also studied the 2003 post-election protests in AzerbaIjan to determIne las 

in the press ' h· hi 
Coverage of the protests, The study used a content analYSIS of three Ig y 

circulated I . 
ocal newspapers _ one state-owned and the others privately owned - dUrIng a 

three-week . , b' f I I penod fOllowing the election day when the maIn su ~ect 0 oca newspapers 

Coverage Was protest actions in the streets of the capital city, Baku, The study found out that 

significant difference exists in newspaper coverage, reflecting differences in ownership. The 

stUdy also showed how ownership of media outlets affects political coverage of the street 
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protests by opposition party supporters through unbalanced coverage and framing. It was 

found that the state-owned media had a favorable tone towards the government police and 

actions of the police forces during the mass disorders. 

Just as Soloskie said, that governnlent is the main source of news for the New York Tinles and 

the Washington post, journalists must do everything in their power to protect their sources. 

For a jounlalist, protecting the source and channel for your news or your infonnation is very 

essential and according to Hupper (2015), many have gone to prison to defend these 

relationships knowing quite rightly that whistleblowers will not talk to them if they know 

their details can just be handed over. 

Karthik (2017) argues that the news editor is the most important person who plans a daily 

newspaper. His role is very pervading when it comes to the weekly and monthly printing of 

the newspaper. An ideal news editor manages to get all the obvious stories into his paper 

with a good proportion of them as exclusives. Stevens (2012) calls the editor of the 

newspaper a gatekeeper. According to Stevens (2006), the proliferation of infonnation on the 

internet has diminished the power of journalism gatekeepers but journalists can still serve the 

role in sorting, interpreting and lending credibility to news on behalf of the public. Trumper 

et aI (2004) refer to the stage where the job of the news editor comes to play in a newspaper 

production as the selection bias. This, he explains, by saying that different news sources may 

have different policies for the selection of stories. For instance, an editor may want to report 

on only top issues while another editor may want to report on both major and minor issues. 

This, therefore, makes the job of an editor bias, according to Trumper et al (2004). 
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Cha pter three 

METHODOLOGY 

3.1 Introduction 

The intent of this chapter was to discuss the methodology of the study under research. This 

chapter looked at the type and kinds of method used. The type of method used was the mixed 

method with content analysis, in-depth interview and participant observation as my research 

techniques. It also looked at how the data was found, treated, presented and analyzed. 

Methodology, according to Henning (2004:36), is "a coherent group of methods that 

complement one another and that have the ability fit to deliver data and findings that will 

reflect the research questions and suit the research purpose." The research questions were 

shaped by the methodology decisions. This chapter represents an overview of the research 

methodology used to find answers to the research questions of the study. The details of the 

methodology used in the study to gather, treat, present and analyse the data are presented in 

this chapter. It COntained descriptions of the research design, research population, sample and 

sampling, types and sources of data and instrument used, data collection procedure, data 

presentation and analysis/discussion. In order for the questions that were raised in the 

research questions to he answered within the theoretical perspective of gate keeping, the 

study Was conducted using mixed methods with content analysis, in-depth interview and 

participant observation. This study operated on four research objectives which were: 

1. To explore the kinds of sources joulnalists and gatekeepers use 

2. To examine the kinds of channels journalists and gatekeepers use 
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3. To find out why journalists and gatekeepers choose certain kinds sources and 

channels 

4. To examine the implications of choosing certain kinds of sources and channels 

3.2 Mixed methods approach 

Quantitative and qualitative research methods in research have been said to have merits and 

demerits if applied in a research study; therefore, in order for the study to correct the 

weakness and also use the best of the strength of both methods, the mixed method was used 

(Bryman, 2006). According to Johnson and Onwuegbuzie (2004:17), "the mixed research is 

defined as the class of research where the researcher combines quantitative and qualitative 

research techniques, methods, approaches, concepts or language into a single study". One 

advantage of using the mixed method is that it develops an understanding of a phenomenon 

in which either of the approaches for which either of the methods, if applied differently and 

separately, would be sufficient (Venkatesh et aI, 2013). A disadvantage of using the mixed 

method is that the researcher would have to use large amounts of data and also, the research 

will be costly and time consuming. The kinds of methods used in this study are content 

analysis, in-depth interview and participant observation. 

3.3 Getting the sample 

According to Fridah (2002), "sampling is the act, process or technique of selecting a suitable 

sample or a representative part of a population for the purpose of determining parameters or 

characteristics of the whole population". It is necessary for the sample to be assembled in 

order for it to represent the whole population out of which the sample is being taken (Brink 

2006:124) and (Bless et aI, 2006:98). This study engaged two major newspapers in Ghana 
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and these were the Daily Graphic and the Daily Guide. These two newspapers were targeted 

for the study because they constituted the most prestigious newspapers in Ghana. Both 

newspapers have been consistent in terms of circulation. They are both published by state-

owned newspaper organizations. Copies of the newspapers used for the study were froln the 

library of the Graphic Communications Group Limited. The time period chosen to analyze 

these two newspapers was from the 6th of December, 2017 to the 10th of February, 2017, 

using Monday to Saturday editions. The study used a total of 56 newspapers. This is because 

each of the two newspapers contributed 28 editions. This study was concentrated on 

December 2016 and January 2017 because Ghanaians went to the polls to elect a new 

President a d h d·· . . bl· h d n a Its Inauguration ceremony the said months, mal(1ng every news pu IS e 

very important. The simple random technique was used in sampling the newspapers. 

3.4 Content analysis 

Content analysis is h· f a researc technIque used to make inferences about the content 0 

recorded text (M·ll d I . . h 
I er an Whicker, 1999). Bradly also notes that content ana YSlS IS t e 

systematization of text analysis which analyzes the form and substance of communication. 

Conte t C'. •• 
n analysis was chosen because it is one of the most practical methods lor examinIng 

media content (Rife et aI, 1998). Also, content analysis is a readily understood inexpensive 

research method which is unobtrusive and does not require contact with people. The 

tech· d I . . C'. nlque also has its limitations. Content analysis may not reveal the un er ylng motIves lor 

the observed pattern and also, it can be extren1ely time consuming. It can also be difficult to 

automate or computerize. 
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3.5 Participant observation 

Participant observation has been used in a variety of disciplines as a tool for collecting data 

about people, processes and cultures in a number of researches (Kawulich, 2005). Participant 

observation is a qualitative l11ethod with its root in traditional ethnographic research whose 

objective is to help researchers learn the perspectives held by study populations (Lacono, 

2009). Marshall and Rossman (1989) define observation as the systematic description of 

events, behaviors and artifacts in the social setting chosen for a study. This study called for 

the researcher to participate and also observe the activities of participants in the community. 

Participant observation always takes place in community settings or locations believed to 

have some relevance to the research questions. The advantages of using participant 

observation is th t ·t . h I 
a 1 produces rich qualitative data which shows pIctures of ow peop e 

really live as h . d II h 
researc ers can see for themselves. It is also more fleXIble an a ows t e 

researcher follow d· . Ih 
up Ifferent directions/ideas if something interesting occurs. e 

limitations of .. .. . 
PartICIpant observation is that it is very time consunung and also, there IS a fIsk 

of getting involved therefore giving bias data, or even sympathizing with the group under 

stUdy. The Graphic Communications Group Limited is the media organization I chose for my 

PartiCipant obse . . h t 
rvatton of their news making process; observing what stones t ey pu 

prominence . 
on and how stories are chosen to be on the front pages of theIr newspapers. 

3.6 In-depth' . 
Interview 

An in-depth interview is an open-ended, discovery-oriented method that is well suited for 

des ·b· . d. en lng both program processes and outcomes from the perspectIve of the target au Ience 

Or key stakeholder (Pereira et al). An in-depth interview is a conversation with an individual 
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conducted by trained staff. The goal of the interview is to deeply explore respondents' point 

of view, feelings and perspectives. According to Legard (2017), an in-depth interview is a 

loosely structured interview that allows freedom for both the interviewer and the interviewee 

to explore additional points and change direction, if necessary_ An in-depth interview is 

conducted to have a conversation and discuss issues using the art of questioning for the 

respondents to provide insights into the investigation themes. It is important to use interview 

because they provide detailed and specific data. It may also provide a relaxed environment 

for the interviewer and the interviewee. An advantage of using the in-depth interview is that 

it can establish rapport with participants to make them feel more comfortable and at ease 

which can gene t " d' . . - Al ra e more InSIghtful responses especially regar lng senSItive tOPiCS. so, 

interviewers hay h dd- . I e muc more opportunity to follow up questions, probe for a Itlona 

information and c· I b k . d- f th Irc e ac to the key questions later to generate nch understan Ing 0 e 

topic. Limitation f th . . . . 
s 0 e In-depth interview are that it is quite time consuming as Interviews 

must be transcribed . . . . . 
, organIzed, analyzed and reported and also, If the IntervIewer IS not 

highly skilled and . . 
expenenced, the entire process can be undermIned. 

3.7 Data treat d / d ment, presentation and analysis processes/metho s proce ures 

Transcriptio f d d . h 
no data Was done from the newspapers used and responses were recor e Wit 

the aid of . d Th £; th a VOIce recorder to get a general sense of all the ideas presente. ere ore, e 

quaIitativ d I' d . . e ata for this study were initially in the form of newspaper ana YSIS an IntervIew 

transcripts based on the recorded responses of the respondent. The interview transcript was 

the 0 t . f"fi t U come of transcribing the recorded responses. There was an extraction 0 Sign! Ican 

statements and phrases pertaining to the phenomenon investigated - the sources and channels 

of POlitical news reporting. The organizations of meanings were put into themes, after which 
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they \vere developed into theme clusters and eventually into theme categories. In other 

words, in order to make the data and results more objective, a number of themes were 

identified among categories of the data based on the interview transcript and the newspaper 

analysis, the objectives of the study and research questions. This was done to buttress the 

points raised. A preliminary analysis was carried out and this advanced into writing of a rich 

and exhaustive description of the role of the editor in determining what is presented as news, 

the use of framing in the political reporting before, during and after the 2016 general election 

and the sources and channels of news gathering. Presentation and description of the data 

collected can, therefore, be found in chapter four of this research. The data analysis caITied 

out was based on the identified and listed themes. The quantitative part of the study saw the 

use of the descriptive statistical method of analysis being used in analyzing content 

categories. In cognissance of the research objectives, the Statistical Package for Social 

Sciences (SPSS) computer software was used to analyze coded categories from the content 

analysis. Through the use of the SPSS software, data from the content analysis was converted 

into frequency tables and cross-tabulations as a way of summarizing them into formats that 

can easily be understood. The development of frequency tables from the content analysis also 

helped to d· . d ISCOver and compare patterns and relations that emerge . 
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Chapter four 

FINDINGS AND DISCUSSIONS 

4.1 Introduction 

The findings of the research are presented in this chapter. The findings were arrived at 

through the analysis of data that were collected via the processes described in chapter three. 

The results were submitted using narrative descriptions and SPSS data analysis. This 

dissertation is aimed at finding out and discussing the kinds of sources and channels 

journalists and gatekeepers use, why they use such sources and channels and the implications 

of using such sources and channels. The study is also aimed at finding out the gate keeping 

role of editors and how this was effected in the 2016 general election. Analysis of data was, 

therefore, conducted in line with these objectives. The findings will be used to address and 

discuss the four research questions that engaged the attention and directed the course of this 

study. 

4.2 Sources of news (Daily Grap/I;c and Daily Guide) 

R.esearch question 1: . ? 

What are the sources of political news reportIng. 
Table J 

Break down of sources of news in the 2016 election 

SOurces of news 
GOvernment officials 
Official records 
PUblic relations officers 
Others 
l'otal 

no. of stories 
18 
10 
5 
.., 
.) 

36 

percentage% 
50 
28 
14 
8 

100 
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The table above presents findings on the sources of news that Daily Graphic and Daily Guide 

used 2016 general election. 

This category consists of stories based on a variety of news sources from the Daily Graphic 

and the Daily Guide. 36 stodes out of the 56 stories analyzed were recognized as from 

Sources. They were further broken down into government officials, official records, public 

relations officers and others. The data support the claim that reporters rely heavily on 

govenunent officials as news sources. Government officials were the primary sources in 18 

or 50% of the stories. Official records such as archives, election manuals and the constitution 

of Ghana were the primary sources in 10 stories or 28%, public relations officers were the 

primary sources in 5 stories or 14% and others constituted 3 stories or 8 %. Overall, the data 

above show the daily graphic and the daily guide news net is finnly anchored in the power 

structure of the society. 

In the literature review it was revealed that when it comes to getting news about government , 

and politics, there are stark ideological differences in the sources that Americans use, as well 

as in their awareness of and trust in those sources (Ingram&Henshall, 2008). Therefore, the 

public's understanding of government and politics is also influenced by the extent to which 

they trust or distrust the infonnation they hear from various news sources (Mitchell, et aI, 

2014). A news source has to do with where stories are obtained from. According to the 

Reuters Institute for the Study of Journalism (2015), television and online media are the most 

POPular ways of accessing news on a daily and weekly basis. Some of the sources of news 

are official records, publications or broadcasts, officials in govemlnent or business, 

organizations or corporations, witnesses of crime, accidents or other events, and people 

InVolVed with or affected by news events or issues. 
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Chapter four 

FINDINGS AND DISCUSSIONS 

4.1 Introduction 

The findings of the research are presented in this chapter. The findings were anived at 

through the analysis of data that were collected via the processes described in chapter three. 

The results were submitted using narrative descriptions and SPSS data analysis. This 

dissertation is aimed at finding out and discussing the kinds of sources and channels 

journalists and gatekeepers use, why they use such sources and channels and the implications 

of using such SOurces and channels. The study is also aimed at finding out the gate keeping 

role of editors and how this was effected in the 2016 general election. Analysis of data was, 

therefore, conducted in line with these objectives. The findings will be used to address and 

discuss the four research questions that engaged the attention and directed the course of this 

stUdy. 

4.2 Sources of news (Daily Graphic and Daily Guide) 

R.esearch . 
questIon 1: . ? 

", b What are the sources of political news reporting. 
La Ie 1 

Break dOwn of sources of ne,vs in the 2016 election 

SOurc es of news 
g~ve:nment officials 

ficlal records 
PUblic relations officers 
Others 
l'otal 

no. of stories 
18 
10 
5 ., 
.J 

36 

percentage% 
50 
28 
14 
8 

100 
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The table above presents findings on the sources of news that Daily Graphic and Daily Guide 

used 20 I 6 general election. 

This category consists of stories based on a variety of news sources from the Daily Graphic 

and the Daily Guide. 36 stories out of the 56 stories analyzed were recognized as from 

sources. They were further broken down into government officials, official records, public 

relations officers and others. The data support the claim that reporters rely heavily on 

government officials as news sources. Government officials were the primary sources in 18 

or 50% of the stories. Official records such as archives, election manuals and the constitution 

of Ghana were the primary sources in 10 stories or 28%, public relations officers were the 

primary SOurces in 5 stories or 14% and others constituted 3 stories or 8 %. Overall, the data 

above show the daily graphic and the daily guide news net is firmly anchored in the power 

structure of the society. 

In the literature review, it was revealed that when it comes to getting news about government 

and politics th ..' . 11 , ere are stark ideologIcal dIfferences In the sources that Amencans use, as we 

as in the' Ir awareness of and trust in those sources (Ingram&Henshall, 2008). Therefore, the 

public's understanding of government and politics is also influenced by the extent to which 

they t . . ' 1 a1 rust Or dIstrust the infonnation they hear from vanous news sources (MItchel ,et , 

2014). A news source has to do with where stories are obtained from. According to the 

Reuters Institute for the Study of Journalism (2015), television and online media are the most 

POPular Ways of accessing news on a daily and weekly basis. Some of the sources of news 

are official records, publications or broadcasts, officials in government or business, 

organizations or corporations, witnesses of crime, accidents or other events, and people 

InVolVed with or affected by news events or issues. 
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The use of multi leveled sources will enable journalists to gather various opinions from 

nlultiplicity of perspectives in a single story, especially a lead story. (Ibrahim et aI, 2011). 

Soloski (1989) gives two types of sources~ \vhich are the prinlary and the secondary sources. 

Gans (1980) also identifies 1\\70 types of sources, which are the knowns and the unknowns. 

Both researchers explain that the primary or the knowns are the official sources while the 

unknO\VllS or the secondary sources are the unofficial sources. The findings of the research 

revealed that there are a lot of sources that ne\vspapers obtain their news stories from. This 

list was provided by the news editor of the Daily Graphic, Mr Nehemiah Owusu. 

Daily Roster/Schedule: According to a reporter of the Daily Graphic, the newsroom has a 

daily rost . h' d d er or schedule which reporters check dally to know where t ey are asslgne to an 

Where to g b' . h' h o and gather their news. A reporter has to e gIven an assIgnment, ot efWlse e 

does not go out on his own. This is a source of gathering news for the paper. 

Invitations: Invitations are brought by event organizers and programmers for the Daily 

Graphi t f 
c 0 cover their events and programs. Therefore, events attended are a key source 0 

news. 

Interviews: Reporters also go out there when there is a trending issue and conduct 

Interviews. In the lead-up to the 2016 general election, reporters interviewed the melnber of 

ParIia . . Th' . th c-Inent aspirants and the presidentIal candIdates. e IntervIews, erelore, were a way 

by Which reporters gathered some information to be made public. Some Ghanaians were also 

Interviewed to give their opinions on the election. 

l<ey institutions: The Daily Graphic, just like any other media organization, has its reporters 

stationed at key institutions such as the court, Parliament and the Presidency. These reporters 
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have their offices there pennanently and their role is to make sure that they report on any 

event that occurs in these institutions. 

Obsen'ation: Repo11ers also make their own observations about the development in their 

societies and report on them. 

Ordinary Ghanaians: Ordinary Ghanaians or people in the street or in comlnercial vehicles 

also give reporters infonnation that lead to news. Most people talk about issues relating to 

them or happening in the society in commercial vehicles or even engage in discourse on the 

street with their peers about issues affecting them. In this case, when a journalist chances on 

such a discourse, it gives him or her signals to follow up on such issues. 

Social media: Social media is also a platform where reporters gather information and present 

them as news to the public. 

Competitors: Radio and television stations are also a source of news. Since the radio and 

television stations are faster than the newspaper industry, the newspaper industry sometimes 

depends on these competitors for their news. The radio and television stations have specific 

times for providing news stories, but they also report as and when there is breaking news. 

The neWSpaper industry has to wait for a whole 24 hours before reporting on the same news. 

Therefore, these competitors also become sources of news for the newspaper industry. In a 

stUdy of U.S television networks and news magazine, it came to light that the knowns or the 

primary sources appeared four times nl0re as news sources compared to the unknowns or 

secondary sources, Gans (1980). However, the table below revealed otherwise after an 

interview with the news editor of the Daily Graphic, Mr Nehemiah Owusu. 
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Table2 

Primary and secondary sources used by Daily Graphic 

Primary sources 
Invitations 
Key institutions 
Competitions 

Secondary sources 
Daily schedule 
Interviews 
Observations 
Ordinary Ghanaians 
Social media 

This, therefore, revealed that the knowns or the primary sources are not the major sources of 

news as the unknowns or the secondary sources are taking over the newspaper industry with 

their daily and 'ready' news. However, when it comes to the authenticity of the news items, 

it \vas also revealed that the knowns were contacted more frequently because of their 

authenticity and reliability compared to the unknowns. This is because news values are often 

quoted with the kind of sources used in the news (Ibrahim et ai, 2011) 

The sources that the news editor mentioned did not include public relations officers. This is 

interesting because the most sought-after sources by journalists are the official spokespersons 

or the public relations officers of companies. According to Ibrahim et al (2011), as news 

sources or providers, the public relations officers have their own roles and responsibilities 

through networks to be able to protect and defend the organizations that they represent. Table 

I Show that public relations officers were the primary sources in 5 stories or 14%. Therefore, 

the role of the public relations officers/practitioners, popularly called PRPs, is very important 

When it COlnes to the sources of news. According to Sardisco (2017), public relation is the 

lifeblood of any company, be it private, profit or non-profit. Journalists are better off getting 

credible and factual news fronl companies if they first get in contact with the public relations 

officers of the company. However according to Ibrahinl et ai, journalists have mixed feelings 

towards PRPs because they suspect thenl of manipulation while depending on thenl for 
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information. Talking to Charles Okine, a reporter of the Daily Guide, about the authenticity 

of their sources, he disclosed that; 

"It is the duty of the reporter to always check, recheck and check again. The principle 
of every journalist is to make sure that the source they are gathering their news from 
is authentic. In election reporting, a journalist must be very careful so as not to be 
misled by any source who may be affiliated to a particular political party. This can be 
VCIY dangerous to the reporter and may even end the career of the journalist and the 
media institution he/she is affiliated to. Not every infonnation is correct and genuine. 
Some of the infonnation are either exaggerated or hoaxed. If a journalist reports on 
hoax news during an election, it is going to bring conflict to the parties involved, and 
also the institution the paper is coming from. When this happens, it will tarnish the 
image of the institution. Election reporting is very sensitive and, therefore, every 
reporter must verifY their sources before publishing any information and presenting 
them to the public as news". (Charles Okine, Daily Graphic, October, 2017). 

Analyzing the above statenlent by the journalist, jou111alists have a professional demand and 

lnust be very discreet. This is not surprising as it is argued that if news sources are always 

correct in the infornlation they provide, they will always be believed but if they make a 

mistake, they will be doubted the next time. However, Rosho (1975) contends that objectivity 

does not reside in news stories themselves; rather it resides in the behavior of the journalists. 

In an interview with Emmanuel Ntiamoah, a national service person with the Daily Guide, it 

Was revealed that journalists desire to not only get the news from the source, but also to get 

the facts of the matter. This is in line with what the BBC Academy argued: The oceans of 

infonnation and misinfonnation that are now accessible through social media can drown 

anyone trying to get at the truth (the BBC Academy, 2017). That is why reliability is built 

OVer time (Ingram and Henshall 2008). Political news reporters have to make sure that the 

sources they are gathering their news from are authentic and reliable. 

To conclude, this section sought to answer research question 1 which is the sources for 

gathering news in relation to the Daily Graphic and the Daily Guide. It also sought to verify 

how reporters and editors of the various newspapers verify the authenticity of their news 
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sources to prevent harm to the parties involved, especially during political reporting, the 

ne\vspaper organization and the reporters as well. 

4.3 Channels of ne,vs (Daily Graphic alld Daily Guide) 

Research question 2: 
\Vhat are the channels of political news reporting? 

Table 3 

Breakdown of channels of nelVS in the 2016 election stories 

channels of ne,vs no of stories % 
press conference 8 25 
press release 5 40 
rallies 4 20 
official proceedings 2 10 
Interviews 1 5 
Total 20 100 

The table above presents findings on the channels of news that Daily Graphic and Daily 

GUide used 2016 general election. 

The remaining 20 out of the 56 stories analyzed came from a wide variety of channels. 

Analyzing the stories based on the chatmels found in the various newspapers analysis, it was 

fOUnd that press conference which was lead by government officials constituted to 8 stories 

or 25%, press release by the electoral commission and the various party leaders lead by their 

representatives also constituted 5 stories or 40%, rallies organized by the various political 

Pal1ies constituted 4 stories or 20%, official proceedings like the inauguration of the new 

president constituted 2 stories or 10% while interviews constituted 1 story or 5 %. This also 

shows that the various newspapers are very dependent on government officials for most of 

their stories. 
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According to Soloski (1989), one way of gauging the news gathering pattern used by 

reporters is to exalnine the types of channels reporters use to gather news. It was discussed in 

the literature review that there are three types of channels according to Soloski (1989), which 

are routine, informal and enterprise. An interview with the Deputy News Editor of the 

Graphic Business, one of the brands of the Graphic Communications Group Limited, Mr. 

Charles Okine. revealed that the Daily Graphic depended heavily on press releases, 

invitations and rallies for their stories. When asked why this heavy reliance, he said; 

"Resource persons and government officials are mostly found in these places and that 
will be a good place to interview government sources and other elites for the news. 
Therefore, rallies and press conferences are channels that journalists mostly use to 
obtain their news. " 

Mr. Okine also revealed that the journalists or reporters gather news based on their own 

intuition. According to him, a journalist might want to complete a story on political news and 

for that matter, it will be necessary for himlher to attend a rally or a press conference being 

organized by a political party because. the source of that information he is looking for will be 

found in that envirorunent. This is what Soloski (1989) terms as enterprise channel, where the 

reporter follows his own intuition to gather news from sources. According to Mr. Okine: 

"Sixty percent of news comes from different channels other than sources. This is 
because a reporter must always make sure that he/she is presenting the facts and 
truth. During an interview or a conference or a rally, a minister or a politician may 
say something in passing but once the reporter has access to the person, it's very 
necessary to make him/her explain further or give clarity to the infonnation given. 
You do that to get scope, which is to get the details of the event." 

News leak is a very important chalU1el that every newspaper organization must use, 

according to Ebenezer Donkor, a reporter of the Daily Guide. Looking at figure 1, it can be 

seen that the Daily Guide had only 2 of their election stories coming froln channels and 3 

Coming from sources. When asked why this was so, he indicated that: 
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"The coverage that is given during political reporting is so important because the 
reification of the socio-political system by journalists can be identified by examining 
the types of events covered by reporters. Also, reporters are expected to rely more on 
channels such as govenlment meetings and trials." 

According to Nana Konadu, a reporter of the Daily Graphic, during political reporting, it is 

very important to not make a mistake by going straight to a source to gather information. 

This is because the reporter may be misled by the informants. According to him: 

"Some sources want reporters to report on news that will make their stories good in 
the eyes of the public. Oppositions are inevitably of less interest to the media than the 
governing party. Even opposition leaders and MPs tend to struggle to gain publicity 
on the most important issues. Therefore, an opposition person will say or do anything 
to gain the media attention in a way that will unpopularise the governing party. It is, 
therefore, very important for a journalist to rather get the story from a channel like a 
press statement or a rally where there is an evidence of what is being said." 

To conclude, this section sought to answer research question 2 which is the channels for 

gathering news in relation to the Daily Graphic and the Daily Guide. The findings revealed 

that the channels used to gather news are not necessarily a measure of a newspaper's 

professionalism. Just like Soloski (1989) revealed in his work, the study also revealed that 

reporters are dependent on government officials for most of their news. Also, reporters report 

What the government officials want the public to hear and know concerning a particular 

iSsue. It can therefore be concluded based on this report that the power structure in the , , 

C°llUnunity regards reporters as objective; and thus they will be presented to news consumers 

as an Objective force. As Tushman (1985) points out, "The reification of the power structure 

effectively controls dissent by eliminating sources of news who would radically challenge the 

status quo." 
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4.4 Determination of nel\'S (Daily Graphic al1d Daily Guide) 

Research question 3: 
Why do journalists and gatekeepers use certain sources and channels? 

This section aims at discussing why journalists use certain sources and channels and ".;ho 

determines what news is. Usually, not-so-important stories get relatively prominent coverage 

from a range of news organizations. This makes people raise their eyebrows and wonder who 

determines news and \vhy. As mentioned in the literature review, the editor of a newspaper is 

one of the ITIOst important people who plan the daily newspaper. His role in any newspaper 

office, be it weekly or daily, is all pervading. To a national newspaper, an active, intelligent 

and enterprising news editor is the vital spark which energizes its news coverage and outlook 

(Karthik, 2012). During an interview with the news editor of the Daily Graphic, it was 

revealed that the editor has the responsibility of deciding which news stories are printed in 

the paper. According to him: 

"The editor determines the policy direction of the newspaper in terms of editorial or 
writing of the editorial to be specific. The editorial reflects the opinion of the people 
and so whatever the editor writes is the opinion of the paper even though it is his 
opinion. He supervises the work that goes on in the newsroom and because of that, 
any newS item brought in by the reporters has to be monitored by the news editor 
who in tum forwards it to the editor to be supervised before publishing. The editor 
heads the editors meeting, which is also known as the editorial conference, and 
detennines which story must come to the front page, the spread or the back. He 
presents all the stories that he has selected for the day and considered for publication 
in the next day's paper. The editor has the veto power when there is a disagreement 
on the selection of a particular story" (Nehemiah Owusu, Daily Graphic, 1 st June, 
2017). 

It is, therefore not surprising that Stevens (20 17) argues that the editor is the gatekeeper of , 

the newspaper industry. This, the news editor describes, as the process by which news stories 

are filtered by journalists and editors for dispersal in any medium. Analyzing the interview 

Conducted, it was revealed that the editor heads the editorial conference and determines 
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which story comes out as news, as Stevens posits. The story has to pass through the editor 

before cOIning out as ne\vs and that makes him a significant gatekeeper of the newspaper 

industry. 

According to Ibrahin1 et al (2001), although citizen journalists are available all the thne and 

are ready to give readers news: being objective and accountable for information and 

professionalism in gathering news are questionable issues that beset the world of journalism 

today. This is because the rise of social media has given impatient readers another source for 

their daily news, therefore it is very ilnportant for a newspaper industry to get a gatekeeper 

who filters the news before making it public. With this, readers will always be assured that 

their ne\vs is COining from a good source. This is exactly what the news editor of the Daily 

Graphic revealed during the interview. 

"The editor is a very important person in the newspaper industry because he needs to 
Inake sure that the news presented in the paper is exactly what the news item contains 
so that the readers will be assured of the authenticity of the source" (Nehemiah 
Owusu, Daily Graphic, June 1, 2017). 

The findings also revealed that there is a difference between a news editor and an editor. In 

political reporting, it is very important to make sure that whatever is being published is very 

true and is a true reflection of an unfolding drama. The news reporters present their news 

stories to the news editors of the various newspapers, but the news editor has to consult the 

editor before taking any actions on the stories because what is to be presented as news is to 

be determined by the editor and not the news editor. The study also identified that it is 

iInperative for a newspaper to have a news editor and an editor because if a news editor does 

not report to an editor: the news elements might not be able to depict what exactly the writer 
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intends to portray. When asked about the difference bet\veen the work of the editor and that 

of the news editor, a participant of the study clarified by saying: 

"A news editor sends the unedited story to the editor, while the editor polishes and 
refines a story towards a pal1icular dimension. He cuts out what doesn't fit and 
enhances the major points of the news. He draws attention to places where the 
audience should focus" (Albert Saliah, Daily Graphic, June 1, 2017). 

More so, for political reporting, it is Inostly assumed that the editor will do more than he is 

supposed to do as an editor or playa different role because political parties are involved. This 

is because of the gate keeping role of the editor. As mentioned above, he determines what is 

supposed to be news, ho\v the news is supposed to be written and in which direction it should 

go. In other words, the editor is assumed to be subjective towards a particular political party 

\vhen reporting on political issues. An interview with a reporter of the Daily Graphic 

revealed, however, that what is normally assumed is not always the case. According to her: 

"The editor does the front page and the headline and nothing changes in political 
reporting. He plays the normal role the editor plays every day and neither politics nor 
the 20 I 6 election was an exception. He gives headlines concerning what happened in 
the course of the election and nonnalizes the headlines. Headlines are not framed to 
suit a particular political party. In the 2016 general election, he presided over what 
was to be published and what was not to be published. News that he thinks will make 
the headline and sell is what he presents as news. But also, all the news related to the 
election was reported as they were without framing anything". (Hannah Amoah, 
Daily Graphic, May 30,2017). 

If the news editor has the power to determine what is supposed to come out as news and what 

is not, and also if headlines are not frained to suit a particular political party, then the 

interview supports what Trwnper et al describe in their work as selection bias, which is the 

power of the editor in determining the news, as he selects what is supposed to come out as 

news and writes the headline he thinks will make sales to favor him. 

To conclude, this section sought to answer research question 3 which is why certain kinds of 

sources and channels are used by journalists in relation to the Daily Graphic and the Daily 
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Guide and also sought to present the role of the editor or the gate keeper with respect to the 

Daily Graphic, in determining what events are presented as news. 
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Chapter five 

SUMMARY AND CONCLUSION 

5.1 Introduction 

This study explored how the state-owned Daily Graphic and private-owned Daily Guide 

reported the 2016 general election. It involved a content analysis of 10 newspapers to 

determine sources and channels that newspapers used to gather their stories. The study 

attempted to ansvver the research questions posed at the beginning of the study. This 

discussion entailed an asseSSlnent of key points noted in the findings with inferences from the 

perspectives gained through a review of gate keeping and other related studies discussed in 

chapter two. This chapter also answers the fourth research question: 

Research question 4: 

What is the implication of sources and channels in political news reporting? 

Also, the chapter acknowledges the limitations of the study, makes recommendations for 

future studies and finally draws some conclusions. 

5.2 Summary 

There are types of news sources and channels that reporters use. This is important to study 

because it gives a fair idea of how reporters, journalists and editors gather their stories and 

present them as nevvs. The Daily Graphic and the Daily Guide are the two newspapers that 

were analyzed for this study. The objectives of the study were to find out the kinds of sources 

and channels of news, reasons for such sources and channels and their implications. The 
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study is relevant because it is to find out why newspaper organizations rely heavily on 

government officials as sources and channels of news. 

This study used the nlixed method approach with content analysis, in-depth interview and 

pa11icipant observation. The sample size for the study was 28 newspapers each of the Daily 

Graphic and the Daily Guide, totaling 56, selected through the simple random sampling 

technique. 

The lnedia are regarded as the public sphere since they are supposed to act as watchdogs of 

the society. This is because the society has a lot of issues to confront because of the "powers 

that be". They, thus, have to address the issues to better the lives of the public. However 

according to the study, the public sphere no longer acts in the interest of the public; they 

rather have gone to bed with the "powers that be" to the disadvantage of the public, thereby 

defying their role as watchdogs of the society. This is because the press has the power to 

select and decide which events or stories get on the front page and which ones get ignored. 

The sources and channels that journalists make use of today are government officials who 

one way or another use their wealth and government influence to shield the truth from the 

pUblic. This has become problematic because the stories that the media report to the public 

have become the voice of their sources, thereby tuning and turning the minds of the public 

wherever they want it to go. Gatekeepers, as Lenin calls them, are the editors of newspaper 

organizations who determine the power that sources and channels have. They choose which 

l1e\vs sees the light of day and which one gets ignored. The study found out that gatekeepers 

have also become barriers to some truths. This is because with the friendship or affiliations of 

the gatekeeper, some truths will be kept aside, lnaking the pubic ignorant of such news. Even 

though the study sOlnehow proved that gatekeepers are always objective and act in the 
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interest of the public, it can also be said that gatekeepers and their reporters act in the interest 

of the government officials and feed the public with the words of the government instead of 

bringing out the truth since those are their main sources of infonnation. 

5.3 Conclusion 

By looking at the type of stories that is given to news consumers and the sources they use, 

this study can be concluded that the newspapers rely heavily on the government officials who 

in this case constitute the power structure in the society. By choosing to rely heavily on 

Officials in goverrunent, reporters and journalists depict a celiain picture of the society that is 

fhll of bias and subjectivity. 

The collusive or subversive relationship among the media, politicians, goverrunent officials, 

Sources and chatmels raises ethical and professional questions. In Ghana for example, there 

are newspaper organizations and media houses owned by private people and individuals 

stringently regulated by goy fI)p)tm~ in wha[ [hey can and cannot publish. This has brought 

about th o . . . e notJOlJ {hal the media or the public sphere cannot be trusted. One questIOn rUllllllg 

lhrough the minds of news consumers is whether they are receiving the news from the 

government or from the media houses. Interviews were conducted on the streets of Accra 

and views on how the media is seen and perceived were given by ordinary Ghanaians. 

Mildred Oppong, a trader on the streets of Accra, revealed that sometimes she felt like she 

Was being spoon-fed with the words of the government rather than the truth . According to 

her: "Anytime J hear the news, it is either goverr1l11ent offi cials reporting on it or the news 

Was covered from a chamlel. In this case, the journali st or the reporter is still report ing it 
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from a government source. This makes me feel like the same politicians are telling me what 

they want me to know." 

Jonathan Agblo, a storekeeper at the Tip Toe Lane at Circle, also made it knovvn that he did 

not care whether the ne\vs was cOIning form the government or not or whether the reporter 

wrote the news based on a channel but rather, he was more focused on the content of the 

news. These two revelations by ordinary Ghanaians made the researcher want to know 

whether reporters knew what the public thought about their news content. Ebenezer Donkor 

of the Daily Guide revealed that the heavy reliance on official sources tended to make 

Iegitimatethe power structure in the society. According to him, the stress journalists place on 

reporting facts means that news stories make the world objective for both news consumers 

and journalists. For journalists, the existing socio-political system is experienced as a 

naturally occurring phenomenon which is beyond the abilities of journalists and news 

consumers to influence or change. Journalists do not report the news to support the status 

quo in the society, but rather news stories support the status quo because journalists are 

objective in the way they break such news. This claim supports that of Soloski (1989) that 

the society'S power structure becomes the legitimate site for gathering news and in tum these 

news stories further make legitimate that structure. According to him, "By identifying 

centralized sources of infonnation as legitimated social institutions, news organizations and 

news workers wed themselves to specific beats and bureaus. Those sites are then objectified 

as the appropriate sites at which information should be gathered and also, legitimate sources 

of both information and governance." It should, however, be noted that the heavy reliance on 

government sources for news has its implications on the goverrunent official, the reporter and 

the reader. This whole project has been to find out the kind of sources and channels used by 
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the t\vo major newspapers, the Daily Guide and the Daily Graphic, and the implications of 

using them. It was also revealed that there is heavy reliance on goVe1111nent officials for both 

papers. It was, therefore, established that if there is this heavy reliance on government 

officials for news, then there will be bias and untruths in the news, with one side of the story 

being told, although it is unethical on the part of the reporters or the journalists. 

News is negotiated (Tuchman1989). That is why it is very important to have a relationship 

between the journalists and their sources and also journalists and their colleagues in the 

newsroom. The relationship between the journalist and the source will have an implication on 

the news produced at the end of the day. It has been revealed that if the reporter and his 

SOurce have any other relationship aside from work relationship, it can affect the news. If a 

jou111alist is friends with a source, the tone of the news he is reporting on can be directed in 

favor of the source. Therefore if the news is coming from a government source and there is 

such friendship with the reporter, then the news is going to be biased. For example, there is a 

reported case of corruption in the government which someone is being accused of; the case 

has, however, not gained public knowledge yet. A journalist has a source in the government 

who can give him a detailed account of what happened but that source has friendship ties 

with the accused person. Additionally, both the source and the accused are friends with the 

reporter. In this case, what would happen? The source will give his version of the story to the 

reporter that will not make his friend, the accused, look guilty in the eyes of the pUblic. The 

reporter will also write the story in favor of his friends. In this case, there ,vill be a biased 

representation of the story from all sides. This will mean that the public or the receiver of the 

news is not going to get the truth of what really happened. 
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When the news that is published is bias and one-sided, then the question that will follow is: 

Who does that have an effect on? Analyzing the interview conducted with Mildred Oppong, 

it can be concluded that the reader or the consumer \vill never get the truth. This is because if 

the ne\vs is coming from the government source and the reporter is not doing any thorough 

investigation on the issue, then whatever the reporter reports on from the government source 

is what the reader is going to take home at the end of the day. The reader is, therefore, 

deprived of the facts and the truth of the issue and the reporter would not have played his role 

as the watchdog of the society. The readers or the consumers also never get the opportunity 

to judge for themselves issues of the matter because in this case, they have been misled. 

According to Deane (2005), the media, as the fourth estate, are to guide and guard the public 

interest. This means that writing the nevvs is supposed to benefit the interest of the public and 

not the people in the government. Herbamas (1989) makes it known that the media is to 

protect the public from the government and not otherwise. This is by bringing out the truth 

that the government would otherwise have hidden from the public. In this case, is the media 

acting in the interest of the people or the government officials? The media, instead of guiding 

and guarding the public interest and providing them with news that reflect the true situation 

on the ground, they are rather more interested in people as consumers than as citizens; so if 

the people are deprived of the truth and accuracy of the matter at hand, then the watchdog 

does not guide and guard the people but rather barks at them. The media and the government 

have become one and in this case, the truth is always being shielded from the people, as 

Johnson (2011) puts it: "The media no longer act in the interest of the public or the citizens 

of the country but for their own interest and benefits." 
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If a news consumer is taken for granted and is always being spoon-fed with news from 

government officials, then the future is also going to be affected. As Tuchman (1989) points 

out, news helps to fonn an iInage of the society and therefore if this image is distorted 

because journalists decide to give the public news that are directly from the powers that be, 

then it would be difficult to explain the willingness of journalists to take on powerful 

institutions and individuals in the society, thus, Inaking their role as the watchdogs of the 

society not useful. 

The media have severally been criticized for overstepping their boundaries when it comes to 

Inaking sensitive, classified or confidential issues pUblic. According to Svennevig (2002), 

providing information about the world is in the public interest but many a time, the public 

sphere or the media turn to be bias and rather put the news out in the interest of the 

govelrunent and government officials. Simonov and Rao (2017) argue two types of news 

bias, which are censorship and propaganda. According to these two scholars, when a 

government instructs a news outlet not to cover a story about a corruption scheme organized 

by some government officials in the scheme, then there is censorship biasness in the news. 

Propaganda is when both the reporter and the government officials connive to omit certain 

facts and truths from a story. Since the findings identified government officials as the main 

source of reporters' stories, then it can be concluded that there could be biasness in news 

stories, the stories might be one-sided, the readers will not be the judge of the story and they 

might not get to know the facts and truths about a story. 

Since ethical issues in joumalisn1 and news reporting are very critical and important, it is 

very important for a reporter to have a friendly working relationship with his colleagues. The 

news editor at the Graphic Communications Group Ltd confirmed that ethics in the 
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newsroom are very critical as this may directly or indirectly influence a source. According to 

him: 

"The \\fork relationship among reporters in the newsroom is very important as what 
happens in the newsroom can also affect the ethics of the company. Also, the 
relationship with peers must be ethical and professional so as not to affect the 
integrity of the newspaper organization. In journalism, if anyone is doing advertising 
or wants certain features to be published for them, that can be arranged. Apart from 
the content for sale and the advertisement, there is no way any external person or 
institution can influence the Graphic Communications Group Ltd, but considerations 
could be given to matters concenling national security or if the publication is going to 
cause confusion. Apart fi'om the security considerations, nothing can influence the 
media organization from being objective. Even with the issue of national security, the 
editor handles it because if the news is not published by your organization, another 
organization or even someone can publish it. In this era of social media, news can be 
everywhere at the same tilne. Therefore if a person can control as many as 19 million 
people who use mobile phones in Ghana, then anyone trying to influence the 
newspaper must as \vell be able to control the newspapers but if no one will be able 
to control these many people, then it is a waste of time to try and influence a 
ne,vspaper to write a story in favor of someone. This is because even if the 
newspaper does not report it, the social media wilL" (Nehemiah Owusu, pt June, 
2017). 

There is a question involved here: What is the implication of ethics in the newsroom relating 

to a source? Ethics in the newsroom affects a source directly or indirectly. If there is a line 

for a reporter's involvement in stories and with sources, it is hazy at its best and that is why 

according to Bischof, good reporters develop a rapport with sources in a way that makes 

Sources open up to them. Sources opening up to reporters must also be ethical and 

professional. If a reporter puts too much trust in a source, the news that will be published will 

not be accurate because there will be emotional connection to the source and the source will 

take advantage of that. The news will, therefore, not be factual. The Pointer Institutes Ethics 

Program Director Bob Steele said, "'''Ie have to be careful we don't inappropriately exploit 

people, that we don't take advantage of the vulnerable, that we aren't unfair, that we aren't 

disingenuous, that we don't lie,1I and that is why according to Infinisource Newsroom (2016), 
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without effective 'workplace communication, businesses cannot reach their full potential 

because of time wasted on misunderstandings. 

5.4 Recommendations 

Although findings generated from the study were very useful, the generalizability of the 

results to other media types such as radio and television should be treated with caution. This 

is because the study was limited to only the Daily Graphic and Daily Guide newspaper's 

coverage of the 20 16 general election. It is therefore recommended that future studies 

consider a cOlnparative study of Daily Graphic, Daily Guide and other leading newspapers in 

Ghana. It would also be very interesting to adopt a broader media studies in the coverage of 

election issues by not looking at only newspapers, but also at television and radio stories 

5.5Limitations 

This study had some limitations. There was limited literature on the subject, hence digging 

for literature from sources was tedious and time consuming. 

Regardless of the limitations, the researcher believes that this study has provided an 

insightful view into the coverage of the 2016 general election in Ghana. It is the hope of the 

researcher that the findings and recolnmendations made will go a long way to improve 

research in the media coverage of election issues. The researcher considers this study as an 

addition to the body of knowledge in the study of gate keeping, implications of sources and 

channels and newspaper coverage of election issues. 
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APENDIX A: NEWSPAPERS ENGAGED 

DailyGraphicDecember6th, 2016 

Daily Graphic December 7th
, 2016 

Daily Graphic December 8th, 2016 

Daily Graphic December 10th
, 2016 

Daily Graphic January 8th, 2017 

Daily Guide December 6th
, 2016 

Daily Guide December, 7th, 2016 

Daily Guide December, 8th
, 2016 

Daily Guide December, 12th, 2016 

Daily Guide January 8th
, 2017 
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APPENDIX B: CODEBOOK 

Content analysis of the 2016 GENERAL ELECTIONS IN GHANA 

Population: 

This was a Content analysis of the 2016 general elections in Ghana. Articles were identified 

from two daily newspapers (Monday-Saturday): Daily Graphic and Daily Guide. This 

included news stories, opinion, feature stories, editorials and front page stories. 

Kind of data: 

Textual data. 

Data sources: 

The originals of newspapers were from the library of Graphic Communications Group ltd. 

Method of data collection: 

Articles relating to the 2016 general elections were identified from hard copIes of 

newspapers. 

Story type: 

1. Straight news 

2. Feature 

3. Editorial 
4. Column/Opinion 

Story size: 

1. More than full page 
2. Full page 
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3. Between full and half page 
4. Halfpage 
5. Between half page and one-third page 
6. One-third page 
7. Between one-third page and quarter page 
8. Quarter page 
9. Bet\veen quarter page and one-eighth page 
10. One-eighth page 
11. Less than one-eighth page 

Placement of the storv: 

1. Front Page (Lead) 
2. Front Page (Other) 
3. Back page 
4. Center spread 
5. Other 

Headline size 

I. Streamer 
2. Spread head 
3. Two-column head 
4. One-column head 

Political parties: 

New Patriotic Party (NPP) 
National Delnocratic Congress (NDC) 
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APPENDIX C: LETTER TO THE EDITOR (Daily Graphic) 

Beatrice Gyambrah 

Ghana school of journalism 

Accra Ghana 

Dear Editor, 

I am a Master of Arts student of the above-named university conducting a study into the 2016 

general elections in Ghana. The survey asks about the factors that your newspaper took into 

consideration in the coverage, selection and representation of 20 16 general election in Ghana. 

Beside this there will be discussions on gate keeping and role of editors in news reportage. 

Within the next few weeks, I will call on you for us to have discussions on the subject. The 

interview should take about an hour. I will be tape recording the session because I do not 

want to miss any of your comments though I will be taking down some notes. If you so wish 

I will ensure that in the write up of the thesis I will not identify you as the respondent. I must 

add that I rely on editors' voluntary co-operation in undertaking such survey and so I would 

be very grateful if you would agree to take part in the survey which will go a long way to 

help me in achieving the objective for which this study is being undertaken. 

Please for further information about the study, you may contact me by telephoning 

0241645467 or emaiIingbgyambrah33@gmail.com. 

Yours sincerely 

(Beatrice Gyambrah) 
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APPENDIX D: INTERVIEW GUIDE FOR NEWS EDITORS 

The ne\vs editors were asked questions about five broad areas: 

1. Gate keeping 

Under this category of the interview, the editors were asked about the factors that motivated 

thenl in their selection of political stories. 

2. Sources of news 

In this section, editors and the actors were asked how they choose sources for their news and 

how they choose them 

3. Channels of news 

In this section, the editors and other actors were asked questions on why they prefer channels 

to sources or why some of their newspaper coverage was from channels. 

4. Implications of sources and channels of news 

In this section, the editors and actors ewer eased on the effects on using government sources 

for their news 

5. Professionalism and ethics in news reporting 

In this section, editors and other actors were asked about the ethics and professionalism 

regarding sources of news and colleagues in the newsroom. They were also asked the effects 

of not holding on to the ethics regarding the sources and their colleagues. 
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APPENDIX E: INTERVIEW GUIDE FOR REPORTERS 

!\1y nanlC is Beatrice Gyambrah, an MA student at the Ghana Institute of Journalisln studying 

Master of Arts in Communication Studies. I \vould be grateful if you could take some time 

off your busy schedules to grant me an interview on sources and channels of political news 

and the implication of professionalism in new's reporting. You are assured that any 

infonnation provided \vill be treated as confidential and used for academic purposes only. 

1. Reliance of government officials 

In this section, the reporters were asked why the heavy reliance on government officials. 

2. Authenticity of sources 

In this section, the reporters were asked why sources are checked and rechecked before using 

their stories. They were also asked whether they check the authenticity of their sources 

before publishing a story. 

3. Relationship with sources 

In this section, the reporters were asked whether their relationship with sources compromises 

their stories and if it does, what measures are taken to control relationship with sources. 

4. Professionalism at the workplace 

In this section, the reporters were asked how they relate to their colleagues at the workplace 

and how that affects their work ethics. 
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APPENDIX F: INTERVIE\V GUIDE FOR THE PUBLIC 

~1y name is Beatrice Gyalnbrah, an MA student at the Ghana Institute of Journalism studying 

Master of Arts in COlnmunication Studies. I would be grateful if you could take some time to 

grant me an interview on your views on the media and the effect of the heavy reliance of 

government officials as sources by reporters, have on the general public. The interview will 

be treated confidentially as none of the information given will be passed on to a third party 

and will be used for purposes of the research. 

1. Vie\v on the media 

In this section, the public was asked how they view the media in relation to the news they 

consume. 

2. Effects of heavy reliance on government officials 

In this section, the reporters were asked the effects of the heavy reliance of government 

officials as sources by reporters and how that makes them rate news they consume. 
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